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COUNTYOF LOS ANGELES
DIGITAL DIVIDE AREAS




Percent of Households
With No Internet Access

Housing units where no one can connect to or use the internet using a paid
service or any free service.

Il 10% or Less [l 15.1% -20% [ Nonresidential or No Data
B 10.1% - 15% 20.1% -100% Digital Divide Target Area




Digital Divide Target Area

20% or More Housing Units Lack Internet Connectivity

Housing units where no one can connect to or use the internet using a paid
service or any free service.

Digital Divide Target Area
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Median Household Income

Household Income in past 12 months
(inflation-adjusted dollars to last year of 5-year range)

Less Than $50,000 | Greater Than $50,000



Digital Divide Target Area

Percent of Population With
NO Health Insurance Coverage

B 0% -10% [ | 10.1% -20% 20.1% - 100%
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Digital Divide Target Area
COVID-19 Vulnerability and Recovery Index

Index to identify communities most in need of immediate
and long-term pandemic and economic relief.

HIGHEST LOWEST
NEED NEED
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Digital Divide Target Area
Healthy Places Index (3.0)

The Healthy Place Index (HPI) combines 25 community characteristics, like access to
healthcare, housing, education, and more, into a single indexed HPI score.

- HIGH Excluded
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